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Top Tapestry Segments

  Rooted Rural (26.1%)
  Southern Satellites (13.9%)
  Senior Sun Seekers (12.4%)
  Rural Resort Dwellers (11.8%)
  Midlife Junction (11.0%)
  Great Expectations (8.3%)
  Simple Living (4.9%)
  Midland Crowd (4.6%)
  Heartland Communities (3.6%)
  Salt of the Earth (3.5%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Rooted Rural

Rooted Rural neighborhoods are located in rural areas throughout the country; however, more than three-fifths of the households are located in the South. 
Households are dominated by married-couple families. One-third of the households receive Social Security benefits. The median age is 42.2 years. Housing is 
predominantly single-family dwellings, with a strong presence of mobile homes and some seasonal housing. The median home value is $101,198. Stable and 
settled, residents tend to move infrequently. They are do-it-yourselfers, constantly working on their homes, gardens, and vehicles. Many families have pets. 
Residents enjoy hunting, fishing, target shooting, boating, attending country music concerts, and listening to country music on the radio. Many households 
have a satellite dish; favorite stations include Outdoor Life Network and CMT.

Southern Satellites

Southern Satellites neighborhoods are rural settlements found primarily in the South, with employment chiefly in the manufacturing and service industries. 
Married-couple families dominate this market. The median age is 37.7 years, and the median household income is $39,758. Most housing is newer, single-
family dwellings or mobile homes with a median value of $90,801, occupied by owners. Residents enjoy country living. They listen to gospel and country music 
on the radio and attend country music concerts. They participate in fishing, hunting, and auto racing. Favorite TV stations are CMT and Outdoor Life Network. 
Satellite dishes are popular in these rural locations. Households own older, domestic vehicles, particularly trucks and two-door sedans. Residents invest time 
in vegetable gardening, and households are likely to own riding mowers, garden tractors, and tillers.

http://www.esri.com/bao
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Senior Sun Seekers

The Senior Sun Seekers market is one of the faster growing markets, located mainly in the South and West, especially in Florida. Escaping from cold winter 
climates, many residents have permanently relocated to warmer areas; others are 'snowbirds' who move south for the winter. Most residents are retired or are 
anticipating retirement. The median age is 52.5 years; 63 percent of the householders are aged 55 years or older. Most households are single-family dwellings 
or mobile homes with a median value of $129,580. There is a high proportion of seasonal housing. Many residents are members of veterans' clubs or fraternal 
orders. They own high-paying insurance policies and consult with financial advisors. Leisure activities include dining out, reading (especially boating 
magazines), watching TV, fishing, playing backgammon and bingo, working crossword puzzles, and gambling at casinos.

Rural Resort Dwellers

Favoring milder climates and pastoral settings, Rural Resort Dwellers residents live in rural, nonfarm areas. These small, growing communities mainly consist 
of single-family and mobile homes, with a significant inventory of seasonal housing. This somewhat older market has a median age of 47.1 years. Most 
households consist of married couples with no children living at home or singles who live alone. A higher-than-average proportion of residents are self 
employed and work from home. The median household income is $47,908. Modest living and simple consumer tastes describe this market. The rural setting 
calls for more riding lawn mowers and satellite dishes. Lawn maintenance and gardening is a priority, and households own a plethora of tools and equipment. 
Many households own or lease a truck. Residents enjoy boating, hunting, fishing, snorkeling, canoeing, and listening to country music.

Midlife Junction

Midlife Junction communities are found in suburbs across the country. Residents are phasing out of their child-rearing years. Approximately half of the 
households are composed of married-couple families; 31 percent are singles who live alone. The median age is 41.2 years; the median household income is 
$49,031. One-third of the households receive Social Security benefits. Nearly two-thirds of the households are single-family structures; most of the remaining 
dwellings are apartments in multiunit buildings. These residents live quiet, settled lives. They spend their money prudently and do not succumb to fads. They 
prefer to shop by mail or phone from catalogs such as J.C. Penney, L.L. Bean, and Lands' End. They enjoy yoga, attending country music concerts and auto 
races, refinishing furniture, and reading romance novels.

Great Expectations

Great Expectations neighborhoods are located throughout the country, with higher proportions found in the Midwest and South. Young singles and married-
couple families dominate. The median age is 33.2 years. Labor force participation is high. Manufacturing, retail, and service industries are the primary 
employers. Approximately half of the households are owners living in single-family dwellings with a median value of $110,922; the other half are renters, 
mainly living in apartments in low-rise or mid-rise buildings. Most of the housing units in these older, suburban neighborhoods were built before 1960. 
Residents enjoy a young and active lifestyle. They go out to dinner, to the movies, to bars, and to nightclubs. They enjoy roller skating; using Rollerblades; 
playing Frisbee, chess, and pool; and attending auto races. They read music magazines and listen to rock music on the radio.

http://www.esri.com/bao
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Simple Living

Simple Living neighborhoods are found in urban outskirts or suburban areas throughout the United States. Half of the households are singles who live alone 
or share housing, and 32 percent consist of married-couple families. The median age is 40.7 years. Approximately one-third of householders are aged 65 
years or older; 19 percent are aged 75 years or older. Housing is a mix of single-family dwellings and multiunit buildings of varying stories. Some seniors live in 
congregate housing (assisted living). Fifty-six percent of households are occupied by renters. Forty percent of households receive Social Security benefits. 
Younger residents enjoy going out dancing, whereas seniors prefer going to bingo night. To stay fit, residents play softball and volleyball. Many households do 
not own a computer, cell phone, or DVD player. Residents watch hours of TV a day, especially sitcoms and science fiction shows.

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most 
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments 
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of 
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in 
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many 
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

Heartland Communities

Heartland Communities neighborhoods are preferred by approximately six million people. These neighborhoods can be found primarily in small towns in the 
Midwest and South. More than 75 percent of the households are single-family dwellings with a median home value of $82,080. Most homes are older, built 
before 1960. The median age is 42.0 years; nearly one-third of the householders are aged 65 years or older. The distinctly country lifestyle of these residents 
is reflected in their interest in hunting, fishing, woodworking, playing bingo, and listening to country music. In addition to working on home improvement 
projects, they are avid gardeners and read gardening magazines. They participate in civic activities and take an interest in local politics. Residents order items 
from catalogs, QVC, and Avon sales representatives.

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level, 
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The 
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85 
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled, 
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats. 
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.
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