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Summary Demographics
2008 Population 124,113
2008 Households 50,788
2008 Median Disposable Income $32,591
2008 Per Capita Income $21,190

Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses

Total Retail Trade and Food & Drink (NAICS 44-45, 722) $1,083,835,380 $1,671,341,433 $-587,506,053 -21.3 1,757
Total Retail Trade (NAICS 44-45) $948,354,275 $1,390,241,998 $-441,887,723 -18.9 1,343
Total Food & Drink (NAICS 722) $135,481,105 $281,099,435 $-145,618,330 -35.0 414

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $242,981,494 $244,894,490 $-1,912,996 -0.4 200
   Automobile Dealers (NAICS 4411) $214,430,197 $193,239,850 $21,190,347 5.2 99
   Other Motor Vehicle Dealers (NAICS 4412) $15,538,501 $32,449,236 $-16,910,735 -35.2 49
   Auto Parts, Accessories, and Tire Stores (NAICS 4413) $13,012,796 $19,205,404 $-6,192,608 -19.2 52

 
Furniture & Home Furnishings Stores (NAICS 442) $22,544,627 $38,891,081 $-16,346,454 -26.6 79
   Furniture Stores (NAICS 4421) $11,831,418 $18,535,567 $-6,704,149 -22.1 24
   Home Furnishings Stores (NAICS 4422) $10,713,209 $20,355,514 $-9,642,305 -31.0 55

 
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $17,269,537 $14,407,189 $2,862,348 9.0 46

 
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $33,680,253 $66,529,230 $-32,848,977 -32.8 94
   Building Material and Supplies Dealers (NAICS 4441) $28,652,693 $62,043,914 $-33,391,221 -36.8 74
   Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $5,027,560 $4,485,316 $542,244 5.7 20

 
Food & Beverage Stores (NAICS 445) $118,090,696 $144,152,618 $-26,061,922 -9.9 97
   Grocery Stores (NAICS 4451) $108,680,643 $127,647,839 $-18,967,196 -8.0 59
   Specialty Food Stores (NAICS 4452) $5,688,359 $9,041,069 $-3,352,710 -22.8 27
   Beer, Wine, and Liquor Stores (NAICS 4453) $3,721,694 $7,463,710 $-3,742,016 -33.5 11

 
Health & Personal Care Stores (NAICS 446/NAICS 4461) $22,769,605 $43,785,262 $-21,015,657 -31.6 64

 
Gasoline Stations (NAICS 447/4471) $161,039,502 $324,524,736 $-163,485,234 -33.7 78

 
Clothing and Clothing Accessories Stores (NAICS 448) $37,771,520 $117,715,164 $-79,943,644 -51.4 191
   Clothing Stores (NAICS 4481) $27,436,783 $91,288,842 $-63,852,059 -53.8 120
   Shoe Stores (NAICS 4482) $5,618,840 $15,930,046 $-10,311,206 -47.9 26
   Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $4,715,897 $10,496,276 $-5,780,379 -38.0 45

 
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $9,071,041 $19,257,818 $-10,186,777 -36.0 114
   Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $5,814,162 $16,955,924 $-11,141,762 -48.9 102
   Book, Periodical, and Music Stores (NAICS 4512) $3,256,879 $2,301,894 $954,985 17.2 12

 

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent 
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure 
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the 
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference 
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. 
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.

Source: ESRI and infoUSA®
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Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
General Merchandise Stores (NAICS 452) $221,231,028 $297,631,842 $-76,400,814 -14.7 66
   Department Stores Excluding Leased Depts.(NAICS 4521) $79,043,966 $146,829,603 $-67,785,637 -30.0 24
   Other General Merchandise Stores (NAICS 4529) $142,187,062 $150,802,239 $-8,615,177 -2.9 42

 
Miscellaneous Store Retailers (NAICS 453) $32,574,431 $61,881,186 $-29,306,755 -31.0 302
   Florists (NAICS 4531) $1,520,454 $1,660,586 $-140,132 -4.4 24
   Office Supplies, Stationery, and Gift Stores (NAICS 4532) $8,619,356 $24,256,032 $-15,636,676 -47.6 95
   Used Merchandise Stores (NAICS 4533) $5,808,413 $5,337,352 $471,061 4.2 75
   Other Miscellaneous Store Retailers (NAICS 4539) $16,626,208 $30,627,216 $-14,001,008 -29.6 108

 
Nonstore Retailers (NAICS 454) $29,330,541 $16,571,382 $12,759,159 27.8 12
   Electronic Shopping and Mail-Order Houses (NAICS 4541) $14,922,851 $5,329,576 $9,593,275 47.4 1
   Vending Machine Operators (NAICS 4542) $5,014,628 $2,388,093 $2,626,535 35.5 3
   Direct Selling Establishments (NAICS 4543) $9,393,062 $8,853,713 $539,349 3.0 8

 
Food Services & Drinking Places (NAICS 722) $135,481,105 $281,099,435 $-145,618,330 -35.0 414
   Full-Service Restaurants (NAICS 7221) $34,681,079 $152,276,436 $-117,595,357 -62.9 280
   Limited-Service Eating Places (NAICS 7222) $89,663,035 $88,264,717 $1,398,318 0.8 100
   Special Food Services (NAICS 7223) $6,520,702 $35,596,637 $-29,075,935 -69.0 14
   Drinking Places - Alcoholic Beverages (NAICS 7224) $4,616,289 $4,961,645 $-345,356 -3.6 20

 

 
       Leakage/Surplus Factor by Industry Subsector
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       Leakage/Surplus Factor by Industry Group
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